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The Irish Heart Foundation and Stroke

Since 1966, the Irish Heart Foundation has been working to
reduce premature death and disability from stroke and
heart disease.

In April 2008, the Irish Heart Foundation published the first
ever National Audit of Stroke Care in Ireland. The Audit was
the country’s first official overview of stroke services in hospitals
and in the community. Its findings confirmed that services for
stroke patients in Ireland were vastly inadequate and that
people were dying or acquiring disabilities which, with better
services, could have been avoided.

In 2009, the Irish Heart Foundation launched a 4-year Stroke
Action campaign for better stroke services in Ireland. Stroke
services in Ireland are lagging way behind those in other
countries. Better services could save lives and improve recovery
rates for patients. The campaign is working to increase public
and political awareness of stroke and the need for

improved services.

The Irish Heart Foundation is asking people to join this
campaign urging the Government to implement the measures
that will eliminate avoidable death and disability from stroke.
To join the campaign, please log on to www.stroke.ie.

Irish Heart Foundation
4 Clyde Road | Ballsbridge| Dublin 4
Tel: (01) 6685001 Fax: (01) 6685896

Email: advocacy@irishheart.ie
Web: www.irishheart.ie | www.stroke.ie

Registered Charity Number CHY 5507



FAST.

Follow these steps to identify the warning signs
for stroke and act FAS.T

F ace has their face fallen on one side? Can they smile?
A ms can they raise both arms and keep them there?

5 peech is their speech slurred?

T ime to call 999 if you see any single one of these signs.

We need to:

o Act FAST. to save lives.
* Remember that time lost is brain lost.
* Know stroke is a medical emergency.

If you recognise ANY of the symptoms
of stroke call 999 immediately.



“Iis l:ampaign guide e Advice on how to get started
l:onlains everything e Contact details for the Advocacy Team in the Irish Heart

Foundation which can support you all the way
you need to run a
e A checklist to guide you as you run your campaign
local FAS.T. stroke grideyotlasyouTin Y baid

awareness campaign
Why do we need F.A.S.T. campaigns?

Stroke is a medical emergency. If you see any of the warning
signs of stroke you need to call 999 immediately.

F.A.S.T. refers to the main symptoms of stroke — Facial
weakness, Arm weakness and Speech problems, along with
the warning that it's Time to call 999.

The average stroke destroys around 2 million brain cells every
minute so ‘time is brain’. Hundreds of lives could be saved
each year if more people knew that stroke is a medical
emergency.

People don’t know they need to act FA.S.T. for stroke

A Red C/RCSI poll conducted in 2009 showed that less than
50% of Irish people would ring 999 if they thought they
were having a stroke. And almost two-thirds could not name
more than one stroke warning sign. We hope to increase
awareness to the signs of stroke by at least 50%.

Success

The Irish Heart Foundation commissioned another Red C poll
in February 2011 to measure public awareness to the signs

of stroke after phase two of the FA.S.T. campaign. Results
from this poll show that over two-thirds were able to identify
correctly two or more warning signs, nearly doubling the
figures from the 2009 poll. Also, just under 9 out of 10
respondents had heard of a stroke advertisement via
television or radio, while seven out of ten (70.4%) had

seen a television advertisement. So it's working!

O) IRISH HEART
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The Irish Heart
Foundation’s national
F.AS.T. campaign

We want the FA.S.T. message to dominate the airwaves
and be seen and heard by as many people across the country
as possible.

The FA.S.T. campaign includes TV and radio advertising, as
well as online and direct marketing.

If you wish to show the FAS.T. TV ad it is available on the
home page of www.stroke.ie. There's also a FA.S.T. e-zine,
please email advocacy@irishheart.ie and we will forward
the e-zine to you.

The FA.S.T. campaign aims to target audiences of all ages
because anyone can call 999 if they suspect someone is having
a stroke. Therefore we appreciate your feedback on places
we need to target to reach all parts of Irish society.



Local Campaigns -
what are they?

The Irish Heart Foundation hopes that groups interested in
stroke will run a number of local FA.S.T. campaigns. This will
reinforce the national campaign in local areas.

A local campaign can be run by an individual or a group and
can be as big or small as you want. Campaigns can be run
out of a hospital, by a stroke support group or by anyone
who wants to help us spread this message.

Local campaigns are like information groups where members
try and spread the FA.S.T. message to all parts of their
community.

A local campaign could involve organising a local FA.S.T.
campaign launch, distributing publicity materials locally,
leaflet drops, having information stands in public places,
promoting FA.S.T. in the local media and meeting with
local groups to speak about FA.S.T.
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How the Irish Heart
Foundation can
support your local
F.AS.T. campaigns

Two types of local
F.AS.T. campaigns -
community-hased
and hospital-based

To support local campaigns the Irish Heart
Foundation will:

e Supply all publicity materials.

e Give media and PR support and assist local groups to speak
to their local newspapers and radio stations about FA.S.T.

* Run FAS.T. ads on your local radio stations to bolster
your local campaign.

e Promote local FA.S.T. groups through a dedicated page
on www.stroke.ie.

e Support local launches (provide materials, help to get
a photographer and promote local launches on
www.stroke.ie).

e Support local campaigners and be on hand to give
support and advice at all times.

F.A.S.T. campaigns in the community and
workplaces

WHEN STROKE STRIKE

ACTEAST

v ATRE

Groups such as stroke support groups, older people’s
groups and community groups can run community
F.A.S.T. campaigns. Employers are also encouraged
to run FA.S.T. campaigns in workplaces to increase
awareness amongst their staff. These aim to spread
the F.A.S.T. message in their organisation, village,
town or local area.
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Remember that you don’t need to do everything suggested
here — your group should do what they think would work in
their area and what would suit the members of the group. And
you might want to do things that we haven't included here but
which you come up with as you think about your campaign.

Here are just some of the things you could do as part of
a FAS.T. campaign in your community:

e Launch the campaign: it could be launched by the stroke
support group, a local celebrity or by the local consultant
physician who works with stroke patients. Invite the local
press to the launch, give them a press release and ask them
to bring a photographer. We can provide your group with
a draft press release.

Also, have someone on hand to take photos with a good
digital camera (make sure it's on the highest setting so the
photos will be good quality as they may be used by the media,
on www.stroke.ie or in the IHF stroke magazine). Be sure to
ask people in the photographs for permission to put their
photo on the website, send it to the papers etc.

e Leaflet drop: Drop leaflets into local businesses and
community buildings. Try and speak to the person who
will be displaying the leaflets and briefly explain to them
what the campaign is about. Ask organisations in your
local community including health offices, libraries, public
amenities like swimming pools and other sports facilities,
citizen information centres, and community centres to
hang up posters.

e Tie in with local groups: such as Macra na Feirme, the
Rotary Club, the Credit Union and local charities that may
be interested in stroke and see if they could help to spread
the FA.S.T. message among their members.

e Have an information stand in your workplace or in a local
shopping centre for an afternoon: Your group could use
the large A3 posters and balloons to attract attention and
distribute the wallet cards to passersby. You could play the
F.A.S.T. radio ad on a portable CD player and play the TV ad
on a laptop to attract shoppers to your stand ( if you want
copies of the radio and TV ads please contact us).

e Tie in with local sporting events: to see if you can hand
out leaflets at matches / race meetings / other sporting
events and ask the announcer to read out a FAS.T.
message on the loud speaker system.



Key areas to
target for your local
F.AS.T campaign

Send our FA.S.T. email to co-workers and friends and/or
arrange for a large employer in your area to send the email
to their contacts. We can send you a copy of our designed
FA.S.T. email for this.

Get the message on to your local radio station and put
a local slant on the story, telling them about your local

campaign and about stroke services in your area.

Key areas and places to target with posters and leaflets

When you are handing out posters and leaflets there are
a few key places you could think of:

Health — GPs surgeries; pharmacies; hospitals; nursing
homes; local health offices

Community - schools; libraries; youth clubs; community
centres; post offices; Citizen Information Centres;
Garda stations; credit unions

Public areas — shopping centres / businesses and shops
in town centres

Civic - local Councils and constituency offices of TDs and MEPs
Companies, especially those with big workforces

e
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F.A.S.T. campaigns in hospitals and other health
care settings

In a hospital or a health service, a local FA.S.T. campaign could
include elements of a community campaign such as leaflet
drops, local media work, etc. but could also include:

* Holding an information night for local healthcare workers
to spread the FA.S.T. message.

e Organising ongoing education sessions run for GPs led by
a consultant physician with responsibility for stroke care.

* Holding short FA.S.T. training and information seminars
for staff.

e Consulting with management to see if FA.S.T. training
could be included in staff's annual training, so it would
be taught alongside CPR and manual handling training.

* Holding meetings with local paramedics and their trainers
about FAS.T.

* Developing a stroke protocol with paramedics so that
if a patient is FA.S.T. positive, the Emergency Department

is alerted prior to the patients’ arrival.

As part of your campaign you could try to get your
local media interested in your FA.S.T. campaign.

The local media in your area (local radio, local papers) are
interested in stories that have happened to people locally
and issues that affect the area. Local journalists like press
releases and interviews to have a local slant and because
of this it will always work better if local groups contact the
media themselves.

We can provide template press releases with information
about FA.S.T. and statistics which you can adapt to suit your
particular campaign and then send to your local media. We
can also provide you with the details of the local media in your
County. And please don't hesitate to get in touch with us if
you want any advice or further information about running

a launch event, or what to say in an interview. Contact us at
(01) 6685001 or advocacy@irishheart.ie.



Developing your own
campaign tricks

You could also contact your local radio station and see if they
would be interested in doing an interview about stroke and
the FA.S.T. campaign. They might be interested in talking

to a member of your campaign group, a person who has

had a stroke and a nurse or doctor working in stroke care.
Tips for conducting media interviews are available in the
FA.S.T. section of www.stroke.ie

We know that groups will come up with more ideas for
their local campaign. We'd love to hear them so we share
them with other groups through our website.

Email advocacy@irishheart.ie or call us at (01) 6685001
to tell us your ideas and plans.

Some campaign ideas to get you thinking
e Campaign Idea 101: Run a micro Campaign

By telling even one other person about FA.S.T. you could
help save a life. Run a micro campaign by asking everyone
in your campaign group to each tell 5 people about FA.S.T.

e Campaign Idea 102: Watch the F.A.S.T. message spread
across the country

We want to watch the FA.S.T. message spread across the
country and would like photos of your campaign group.
You could go to a well known location in your area / town
(the Shandon Bells, Croke Park, the Burren, Newgrange,
Strand Hill...) and take a photo of you or your campaign
group holding up the A3 FA.S.T. poster. Then send us

a copy to advocacy@irishheart.ie and we will upload them
to wwwi.stroke.ie so everyone can watch FA.S.T. spread
across the country.



Testimonials from
Local FAS.T.
Campaigners
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Local FA.S.T. Campaigners have been busy spreading the
FA.S.T. message in their communities and workplaces.

These local campaigns took many forms and included
different activities depending on the groups organising it.

Some groups handed out flyers to their family members and
friends, others organised public meetings with over a hundred
people. Some ran campaigns with in their workplace. Others
blanketed their local community with posters and leaflets.
Many held information stands in hospitals and public buildings.

All of them helped to increase stroke awareness.

A number of campaigners sent us a couple of words to tell
us about their experience of running a local campaign.

“It can be as big or as small as you want. | ran it with a group

I am working with and they found the information to be
useful and simple to understand. Just think that if you run
a campaign you could raise awareness of stroke and help
people get medical assistance more quickly.”




Spreading ideas

to all the FAS.T.
campaigners across
the country

The Irish Heart
Foundation
Advecacy Team

“The simple message really struck a chord. Because the client
group | work with are at a higher risk of having a TIA [mini-
stroke], it was very beneficial for staff and relatives to get
that information.”

“Knowledge is paramount. The information is available and
needs to get out to the public. It is very easy to put a poster
up on a blank piece of wall, door or any public area. Every
little helps!”

“| set up at our local car boot sale where | knew | would be
in direct contact with locals and visitors. People were drawn
to the stall by the FA.S.T. posters. | successfully handed out
loads of cards and leaflets and engaged in conversation
about the campaign and the TV adverts.”

“The workplace is great place to promote F.A.S.T. as you have
a captive audience. A lot of people do not understand the
connection between heart disease and stroke. The FA.S.T.
campaign helped clarify this when | spoke with employees
about the connection.”

To help improve and evaluate the FA.S.T. campaign the Irish
Heart Foundation appreciates any feedback that groups get
from delivering the FA.S.T. message in their local community.
Please note anything of importance that may help with this
and send us an email, or give us a call.

Thank you for your time and commitment to helping those
affected by stroke. Your group’s work will help save people
from the effects of stroke.

If you need any more information, need more publicity
materials or want to tell us what you have been up to in your
area contact the Advocacy team at advocacy@irishheart.ie

or call (01) 6685001.

Visit www.stroke.ie to join our campaign for better stroke
services in Ireland.



Campaign activity

Talked to people who might be interested in getting involved
in a local FA.S.T. campaign.

Let us know in the Irish Heart Foundation about your group
so we can provide support and publicise your campaign on
www.stroke.ie.

Organise a campaign launch

e \Venue

e Spokespersons

e Guests of honour - Stroke patients / stroke physician /
local celebrity

Guests

Invite local media

Photographer & press release

Issue to the local papers

Contact the Irish Heart Foundation to organise local radio
adverts to run during the local campaign.

Make contact with local organisations which may be able to
support the campaign and spread the message to members.

Organise a leaflet drop to all relevant locations in your area.

Have an information stand in the local shopping centre / hospital /
other frequently used local buildings.

Send the FA.S.T. email to all the campaign group’s contacts.

Contact your local media (local papers and local media) and
ask them to cover your F.A.S.T. campaign. You can contact us in
the Irish Heart Foundation if you would like further advice and
assistance.

Hold an information night for local healthcare workers / local
community to spread the FA.S.T. message.

Contact your local Council, local politicians, TDs and MEPs asking
them to hang posters, put leaflets in their Council / constituency
offices and to support the FA.S.T. campaign.

Organise ongoing education sessions for GPs.
Hold short F.A.S.T. training and information seminars for staff.

Find out if FA.S.T. training could be included in staff’s
annual training.

Hold meetings with local paramedics and their trainers about
F.A.S.T.. Develop a stroke protocol with paramedics.

Target patients in waiting rooms around the hospital-take even
10 minutes to hand out leaflets to people looking for something
to read while they wait.

Conduct a micro campaign where each campaigner tells 5 people
they know about FA.S.T..

Campaign

n/a

n/a

n/a

n/a

n/a

n/a
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Campaign

Send the Irish Heart Foundation a photo showing the FA.S.T.
message spreading.

Contact the Irish Heart Foundation to get template press release
and advice about local media contacts. Adapt the press release
to your local campaign.

Just before you begin your campaign, send the release to your
local media with a picture if possible.

Keep in contact with the media and offer them spokespersons
for interviews.

Let the Irish Heart Foundation know of any interviews or events
you are doing so that they can be publicised on Stroke.ie.

O IRISH HEART
FOUNDATION



Checklist (continued)
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HAS THEIR FACE FALLEN ON ONE SIDE?
CAN THEY SMILE?

CAN THEY RAISE BOTH ARMS AND
KEEP THEM THERE?

IS THEIR SPEECH SLURRED?

IME TO CALL 999

IF YOU SEE ANY SINGLE
ONE OF THESE SIGNS

S
WHEN STROKE STRIKES, ACT FA.S.T.




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.3
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness false
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages false
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 150
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.76
    /HSamples [2 1 1 2] /VSamples [2 1 1 2]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages false
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 150
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.76
    /HSamples [2 1 1 2] /VSamples [2 1 1 2]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages false
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 300
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<
    /ENU ([Based on 'Print Ready'] [Based on 'Joni's Hi-Res PDF'] [Based on 'Joni's Hi-Res PDF'] [Based on 'High Quality Print'] Use these settings to create Adobe PDF documents for quality printing on desktop printers and proofers.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /BleedOffset [
        0
        0
        0
        0
      ]
      /ConvertColors /NoConversion
      /DestinationProfileName (U.S. Web Coated \(SWOP\) v2)
      /DestinationProfileSelector /UseName
      /Downsample16BitImages true
      /FlattenerPreset <<
        /ClipComplexRegions true
        /ConvertStrokesToOutlines true
        /ConvertTextToOutlines false
        /GradientResolution 150
        /LineArtTextResolution 300
        /PresetName ([Medium Resolution])
        /PresetSelector /MediumResolution
        /RasterVectorBalance 0.750000
      >>
      /FormElements false
      /GenerateStructure true
      /IncludeBookmarks true
      /IncludeHyperlinks true
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MarksOffset 6
      /MarksWeight 0.250000
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /NA
      /PageMarksFile /RomanDefault
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /LeaveUntagged
      /UseDocumentBleed false
    >>
    <<
      /AllowImageBreaks true
      /AllowTableBreaks true
      /ExpandPage false
      /HonorBaseURL true
      /HonorRolloverEffect false
      /IgnoreHTMLPageBreaks false
      /IncludeHeaderFooter false
      /MarginOffset [
        0
        0
        0
        0
      ]
      /MetadataAuthor ()
      /MetadataKeywords ()
      /MetadataSubject ()
      /MetadataTitle ()
      /MetricPageSize [
        0
        0
      ]
      /MetricUnit /inch
      /MobileCompatible 0
      /Namespace [
        (Adobe)
        (GoLive)
        (8.0)
      ]
      /OpenZoomToHTMLFontSize false
      /PageOrientation /Portrait
      /RemoveBackground false
      /ShrinkContent true
      /TreatColorsAs /MainMonitorColors
      /UseEmbeddedProfiles false
      /UseHTMLTitleAsMetadata true
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


